


BtrCOME A Bf,SI.Sf,LI-ING AuIrIOR

Dear current oa lutule Author

You enter your local sames e Noble, adiously walk to your favorite secrion and scan the hundreds of

the geat news is tha! anyone can wriii a boot,

work published. oEce the author

joumey can be. 
i_

leing a published author

of the quasicelebdty

don t lave a clue how much

sharing a story and./or rnessage and

Your success as an author is, ir

works. As ).ou listen tc

is only a smatl step kt

atyou differently because

even though drey

a terrific vehicle for

can get his or}lo

and easy tlis

h lcs simply

to luild your

careeFthe mindset of in this

this guidebook turther details

cood luck annla the adventuftbqlnl

with resp!cL

ScottJefFey
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BECOME A f,ESI.SETLING AI'{OR

SECTION I: TI{E WINNING AI/THOT(S MINDSFI

WIIY Do You WAr{r ro WrurE A BooK?

Cons&rMcAfioN:Abool is

bly amund the worldj.

in ways you wil never knon

FatrE theds a certain level of

b!ing a publisled author

IoRrL\.E Unfortunately, th! media only

oI copies flyins offt}l! s}leit This is

keep dayjobsl. Altlougl tl*ie ii

are stacked against you.

'nont wit wfiteB .re ihe

nA a irtr ItulN tho dpe.t

to get MadR tty wait"

ing.wntj^gXx'hatte6l6

Wu. wtitin9 is ihot bdils to

inspit ,rid. wtiting X what

gdems u26. ^Mng e@

and milions

ofwhicl stil

lulio '//ites abook or tlE

perception js tlat

right or wrons

clients and the

If 'ou get notling else out of this guid$ook undeNtanddg.and. inastering thts siagle concepr will alts youl \,,rcrId.

* * **- .r * *,","*'* of any kind, it's easy to beco,L ego".rlFi. w" Oinktut everytliing B abour us-dEr

we arc the focal poht ofthe univssFas ilusr:rated by &e mary entedainers wlo become so unniEnageable tlEt *l!ir

careers er.entually take a nosedive because no one wants to !ro* with *Iem. (lhis occurs often among acto6, singers,

Yo{r career as an author isn't about you, but is, rather, a messag! that is pmjecting thmug'ti you. 1.ou re

a mere messenger of ideas, not the source of them. True geniuses in any field ne\rer take credit for their

work people like Picasso and llake acknowledged that the source of their tal!nts was beyond ti!mselv!s.

coming fiom this place, you won t have tle intemal struggle and the need to be in cortrol you'llbe able



BECOMI A BEST-SILLING AUTHOR

TI]E IcoNoMIcs: AN IlLUsraATloN

SIrF PUBTISEiNG: refs say each book costs you s, to pdnt (all costs included] and rhe book sells for Srs.

Ior everybook you s!]] you earn srl.

PuuusHrNG Housrr refs say, as the arthor, you get ,o pcrcent royakies (meanlng you get ro perce t of

what the pubLish!r makes. which js around 55 percent ofthe.etailpdce ofrhe book). with the sane $rs

book, youll earn only sr.65. (fiom the discussion above h The Advance, 3o,jo3 books at $r.65 equals

your $5o,ooo advance.)

Ifyou sell ro,ooo books atyourv!Dues, yollll bdng jn $r3o,ooo versus sr6,soo f.om a pubLisheFlhafs a

78o percenr dil:terencel ofcourse, ifyou donthave a builtinpladom tor s!lling lhose books, they can

take up a lot of space in you. garage.

ADvaN-racrs or a MAtoR PUBUSEER

There are, however, mafy advantngcs to qoins with a majorpublish!r

rl self publishine a bool is like srarting a company there de innuftenble lours of Nrk and chalenges nNolred wirh

producirg a frnal pioduct.

, Ftrblishe.s eene.alll offer st.org disbilution capabil ies for gefting you. book on tle srore shelves. Aliholgh ihere

are a select Nmber ofdhhibutois thatMrk with selitublisbere, ifs difflcllt ro match the distribution .aprbilities of

a laige h.use. flus, there are loads ofheadacles in dealirg wilh these distibution clanrels.

3)You1e eniolling an !ntire team oflrofessio.als to help. Plbltshing houses have graphic desilrr!rs, ednors..opl edi

to.s. ?roofieaders etc. in house. Finding all of these .ompone.ts on your om can be a daoniing tasl.

a) ?ublishers n rve .elatioDslips. Yo! lever know what contacts /our publisher might have tn at could catapult you. bool

s)rubllsh!s take on allthe ri.k (and invesr! themoDeyl. hsread ofinvesting tss ofrhousands ofdollars ofpui dm

money, publisle.s take on this responsibility and ryer Sive yor an a.lvance prior to any bool s.ne-

6) Theiet a .ertiin level of additional legitinacy that you get hom a large house. rrs as if thel are validating your exis

rence xr lhe marketplace.

IANDING A IITEIARY AGENT

wllh publishers receiving hundrcds ofunsolicited maruscripts each week, and with the limited number of tides

they can publish (whicll of|en go to established audrors and celebnties, who pose a lmer risk to the publisher), the

literury agent can b! a iew alrth o ds besl friend. rh! lir!rary agent is likely someone who has been in lhe publishing

arena for many years and has built up a substantial list ol indusrry contacts. Having direcr access to acquisitions

!dito$ at majo. publishing houses, tley have an exclusive, poNertul pladorm lor ptching book ideas.
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